The rugged, green, Atlantic landscape of Galicia, in the northwest of the Iberian Peninsula, is probably not the first backdrop to come to mind when we imagine a party 
2 A 1991 Spanish Tourist Office campaign emphasises the region's mystical qualities, describing 'Green Spain' as 'Spain's Magic Carpet,' and inviting tourists to 'explore the carpet of green spread out before you and let yourself fall under its magic spell. ' and isolated farmhouses', 3 its place as a destination for the discerning traveller wishing to enjoy 'hidden delights in a place the tourists ignored' was assured. 4 The key pillars of the marketing of Galicia for 21 st -century travellers are the region's isolation, authenticity and unfamiliarity, making it a destination that according to another Guardian journalist, 'feels like it is in a Spanish timewarp, with a culture all of its own'. 5 Despite the rhetoric of contemporary journalists, this is not the first time that Galicia, its landscape and culture have been 'discovered' and marketed to tourists tired of the overcrowding and over-familiarity of the 'sunny south.' Building on the ongoing recuperation of the early history of tourism in Spain, 6 the Canaries and Madrid, and into this unfamiliar northern region of the Peninsula. And of course, it is no coincidence that the principal elements used for marketing the smallscale but successful package tours that carried hundreds of British tourists between Liverpool and Vigo during the five years of the project's existence were the spas, steamships and sardines that formed the chief focus of their business.
If this Anglo-Galician project provides crucial evidence for incorporating Galicia into the early history of tourism in Spain, we should not underestimate its significance for our understanding of Galicia's own history. Peinador and Barreras were active participants in Galicia's proto-nationalist rexionalista (regionalist) movement, which emerged during the 1880s as a cultural and political forum for resistance to Castilian centralism. Comprised of three ideological strands associated with the northern Galician cities of Santiago de Compostela (tradicionalista), A Coruña (liberal), and Lugo (federalista), rexionalismo laid the foundations for modern Galician cultural and political nationalism. 7 Because of the prominence of writers and intellectuals from the northern cities, such as the poet Rosalía de Castro (from Santiago) and her husband, historian Manuel Murguía (from Coruña), the symbolic geography that emerged with rexionalismo and its literary counterpart the Rexurdimento (Renaissance) was, and to a great extent remains, strongly weighted towards the north. 8 In contrast, the southern city of Vigo was not one of the intellectual centres of rexionalismo, and so attracted fewer literary and artistic representations, being seen as a functional industrial centre rather than a site of national significance or aesthetic delight. During the twentieth century, Vigo's rapid development as Galicia's largest urban centre, together with the linguistic predominance of Spanish over Galician, has distanced it further from the rural heartlands of Galician cultural nationalism. 9 In consequence, this Vigo-centred project and its cultural afterlives have gone largely unnoticed. A central objective of this essay is to recuperate and assess the project's attempt to re-brand early twentieth-century Galicia as a modern, progressive nation with close historical, commercial and cultural connections to the booming Anglo-Saxon world.
Commerce and Culture: Promoting Tourism to Galicia
The international dimension of the project has its roots in two visits made during the summer of 1909. First, in 'un empuje colosal de la industria gallega' ('a colossal push for Galician industry'), Oliver Gibbon of the British La Toja company brought four British doctors to La Toja, landing in Vigo aboard the PSNC's Aragon from Southampton on 26 th June. 10 Their aim was to examine the composition and health benefits of Galician spa waters, with the intention, Gibbon hoped, of promoting them to British tourists. 11 The following month, Alfred Allen Booth, Chairman of Liverpool's Booth Steamship Company, visited Vigo in the company of his wife and various senior company officials, arriving aboard the Booth Line's ultra-modern twin-screw steamship Anthony on July 20 th to an enthusiastic reception. 12 Booth's aim was to research the possibility of creating tourist links between Galicia and England, on the model of the successful tours to Portugal and Madeira that his company had been running since 1903. 13 His visit was widely reported in Galicia, where together with the doctors' expedition, it was celebrated as a crucial step in the opening up of Galician economy and culture to the wider world. 14 Unlike Portugal, the Atlantic community of Galicia was unfamiliar to the British public at the start of the 20 th century. If it was known at all, it was either as the place where General Sir John Moore had met his fate and been buried almost exactly a century earlier in 1809, or because of its dangerous coastline where British sailors perished in their hundreds. 15 An important objective of the Galician hosts was to prove that Galicia was a modern, industrial community where their visitors would find none of the stereotypical Spanish behaviours that contemporary British commentators loved to denigrate. A comprehensive article in the illustrated monthly journal Vida Gallega, whose proprietor Jaime Solá was a close associate of Peinador and Barreras, records that one of the doctors arrived knowing a single Spanish word: 'mañana' (tomorrow), 'porque tenía la idea, generalizada en Inglaterra, de que nosotros todo lo dejamos para el día siguiente, de que somos los hombres de los aplazamientos' ('for he had the idea, widespread in England, that we leave everything to the next day, that we are the men of constant deferment'). 16 … will have a prodigious influence over Galicia's future ... the boats will bring legions of health-seekers, who after achieving their aim ... will explore the country where they have been cured. The contact with our country will banish prejudices passed through the generations ... And the Spanish Switzerland, this cherished region without equal anywhere in the world ... will see the dawn of a new sun of happiness and of progress. The AFTG swiftly moved to gain international recognition, appointing as delegate in London the prominent Vigo banker and shipping agent Estanislao Durán. Durán's task was to 'derivar hacia Galicia una parte de esa enorme masa de viajeros ingleses que todos los años adquieren diez millones de billetes de turismo, y llevan sus libras esterlinas a Suiza, Francia y otras tierras europeas' (to bring to Galicia a part of that enormous mass of English tourists who each year acquire ten thousand tourist tickets, and take their pounds sterling to Switzerland, France and other European countries). 22 He was instrumental in the formation of a London branch, governed by two committees, a 'Comité de honor' and a 'Comité ejecutivo,' which together included five Vice Presidents: Hume, the Marqués de Misa, the Spanish Consul-General Señor Torroja, the President of the Spanish Chamber of Commerce Señor Roura, and Alfred's elderly uncle Charles Booth, the prominent philanthropist and co-founder of the Booth Company. 23 Oliver T. Gibson, proprietor of the British La Toja Company, was a committee member. 24 One of the committee's first acts was to invite the British International Association of Journalists to make its annual excursion to Galicia, an invitation that was quickly 21 accepted and, as we shall see below, lived up to its promise as 'un gran triunfo de la Asociación para Fomento del Turismo, que, apenas nacida, da señales de fructuosa vida' (a great triumph for the AFTG, which, scarcely born, gives signs of a fruitful life). 25
The Booth Line Holiday Tours
The Booths' decision to expand their holiday tours to Galicia was the product less of chance than of sound commercial investigation. Their ships had for some years been calling at the port of Vigo, in the south of the country, where they employed Barreras Mr George Booth reported his conversation with Mr Everett of T. Cook & Co as to the practicalities of arranging for round trips to Portugal & Madeira under which Messrs Cook would issue a special pamphlet and advertise the business, and it was decided to carry negotiations further with a view to bring the business into practice: it was also decided to make further enquiries as to the practicability of issuing tickets through to London and Paris via Havre. 28 Unfortunately, the information to be found in the directors' minute books is frustratingly fragmentary, and the question of the connection with Cook's is never picked up again, although it clearly demonstrates an early commitment to the strategy of forming active partnerships with other cultural and commercial agents that would be so crucial to shaping the Galician tours. Although the holiday tours are only ever mentioned in passing throughout the minute books that cover the period between the company's re-foundation in 1901 and the outbreak of WWI, there is just enough information to give a sense of the small but significant part they played in the . 33 Although there is no mention of the commission in the company archive, Jaime Solá's Vida Gallega reported on December 1, 1909 that 'Mr Booth concibió el propósito de patrocinar la publicación de una obra destinada a dar a conocer nuestro país y orientar bien al turista ... Con objeto de recoger los datos necesarios para esto [sic] libro vinieron a Galicia el paisajista Mr Mason y el escritor Mr Wood ... La Compañía Booth tomó a su cargo los gastos de este viaje, como ha tomado el cuidado de subvencionar la obra mediante la adquisición de varios millares de ejemplares' ('El turismo en Galicia', p.20: 'Mr Booth conceived the idea of sponsoring the publication of a work destined to make our country known and guide the tourist well .... With the aim of collecting the necessary information for the book, the landscape painter Mr Mason and the writer Mr Wood came to Galicia ... The Booth Company took care of the travel expenses, just as it has taken care to underwrite the work through the purchase of several thousand copies of the book'). 34 Galicia (1911) . 36 None of these books gives any formal indication of their connection with the Booth Line and the AFTG project, but when we read them alongside the Booth Line's own Holiday Tours in Spain, Portugal and Madeira, it is clear that they share not only an aesthetic approach and a Vigo-focused Galician geography, but also, and more prosaically, the same destinations and itineraries and a very similar pool of illustrations. 37 Together, the two sets of works -Booth-sponsored and Booth-published -form a substantial and rather eclectic visual and textual archive that reveals how the Booth tours were instrumental not only in framing the Edwardian tourist experience of Galicia, but in creating the firstever visual and textual repertoire for representing Galicia in the British imagination.
It seems that the impetus for Wood and Mason's tour and the eclectic stable of publications that followed may have come at least in part from Major Hume, whom we already know to have been working with both the Booth Line (for whom he had previously written Through Portugal) and the Real Academia Gallega, of which he was a corresponding member. 38 Switzerland of Spain, the first substantial, scholarly English-language overview of Galicia, its history and culture, had appeared in bookshops, to general acclaim. 39 La autora no ha estado en Mondariz, y al hablar del Balneario, por segunda o tercera referencia, comete alguna inexactitud, que no nos causa extrañeza, aunque sí se la haya causado al eminente Martin Hume, tan amante de esta tierra y de sus salutíferos manantiales. El insigne escritor inglés en una crítica del libro de su compatriota le dirige una severa censura: "Miss Meakin no ha hecho justicia al más confortable y regio entre todos los establecimientos minero-medicinales de Europa. No ha visto seguramente ese encantador Mondariz, que atrae en número cada vez mayor, enfermos y visitantes." 41 The author has not been in Mondariz, and on speaking of the Balneario, at second or third hand, she commits the odd infelicity, which has caused us no great astonishment, although it has astonished the eminent Martin Hume, such a lover of this country and her health-giving springs. The celebrated English writer, reviewing his countrywoman's book, censures her severely: "Miss Meakin has not done justice to the most comfortable and majestic of all the minero-medicinal establishments in Europe. She has surely never seen the enchanting Mondariz, which attracts invalids and visitors in ever greater numbers." 42 The glory of the approach by sea to 'Vigo, Galicia's Gateway' is promoted as a key innovation in these tours, for two reasons. 43 On the one hand, it distinguishes Booth travellers from other British tourists, who would likely arrive by rail following one of the two brief itineraries set out in Baedeker's Handbook to Spain and Portugal. 44 On the other hand, it focuses the traveller's attention on southern Galicia and the Vigo region -that is, the AFTG's area of interest -rather than the better-known northern route through the port of A Coruña south to Santiago de Compostela, as we can see in the map published with the book (Fig.1) of the most popular and interesting sights of Vigo', and the one that 'no visitor to Galicia should fail to inspect,' is 'the sardine factory of Messrs. Barreras, beautifully situated at the edge of the bay'. 45 He also finds time for a quick puff for the two local publications run by Association members, Eladio de Lema's El Faro de Vigo and Jaime Solá's 'admirable illustrated monthly magazine ... the Vida Gallega, which gives to the matters of the province that attention which at home is bestowed upon current events by the London and provincial weeklies'. 46 After the opening chapter on Vigo, the book continues less as an itinerary than as a series of set pieces. There are several chapters of eclectic observations, with titles such as 'Things Seen,' in which the shortcomings of Baedeker in relation to Galicia are firmly pointed out, 47 or 'Locomotion,' which offers advice on trains, cars and bicycles as well as Galicia's 'national vehicle,' the diligence. 48 Only three places are awarded a chapter to themselves. Two of them, unsurprisingly, are Santiago de Compostela and A Coruña ('Corunna'). but the third is perhaps more unexpected, for the whole of Chapter VII is devoted to the small town of Mondariz, which as we have seen, merited a scant paragraph in Miss Meakin's vast tome. As Wood observes, pre-empting the language of exclusivity also favoured by 21 st -century newspaper journalists, this unfamiliarity is actually an advantage for the discerning traveller, since Mondariz 'has the great merit of being almost untraveled by and unknown to ordinary tourists'. 49 Wood's account of Mondariz, accompanied by Mason's artwork (Fig. 2, Fig. 3) , is an outstanding effort of public relations from the very first line, which boldly declares that 'There is one health and pleasure resort in Galicia which is in the nature of an earthly paradise, and that is Mondariz'. 50 With a nod to his employer Alfred Allen Booth, who had just been appointed Chairman of the Cunard Line of luxury steamships, Wood suggests that the hotel 'is certainly the most remarkable [in the Peninsula] in many ways, and might almost be compared with a Mauretania on land, it is so complete and self-contained'. 51 Wood provides a breathlessly enthusiastic description of the resort and its history, as well as such a detailed account of its medicinal properties and future development plans that they can only have come from the frequently-name-checked directors (and Galicia's modernity and industry, not only in their choice of the sites and sights to be visited, but also by ensuring that Vigo ('a very go-ahead place') and the South maintained a priority position. 57 They did make the requisite visits to Santiago and Coruña, but not -despite the vociferous complaints of local journalists -to Lugo and the northern coast. 58 On arrival, the journalists were whisked the thirteen miles inland to Mondariz, where they spent a whole day inspecting the estates and enjoying the Fiesta of Santa [sic]'. 60 Burgin was a prolific novelist, publishing two or three titles a year, and A Lady of Spain is, like his other works, a witty and fairly over-the-top romance. However, it is also most likely a roman a clef, its colourful depiction of a party of journalists filled with vividly-drawn characters such as 'the President of the party, a fine-looking, grey-headed old gentleman, with a mania for archaeological detail', 61 Mr Pymount, 'a little shaggyhaired man of about thirty, with twinkling black eyes, prominent nose, and a massive forehead', 62 and Mrs Jim, 'the woman of action who was prepared to take decisive steps in whatever direction she pleased'. 63 Around the love story at the novel's core, Burgin weaves a richly-textured account of the Balneario and its surroundings that complements the one to be found in the journalistic writings he and his colleagues produced after the event. 64 The novel also includes passages that hint strongly at the propaganda material provided by the party's Galician hosts:
"We're going to Mondariz," said Pamphilon to Sandgate, "a place where they have mineral springs. Fifty years ago, Mondariz was an unknown mountain village with a spring from which the waters had been drunk for centuries. Now, I am told, there is a palatial 'hydro' there. 'Drink the waters of Mondariz, and a plain man becomes handsome.'" He looked at Pymount. "Thank you, I did it last year, as you might have guessed had you carefully studied my classic beauty," said Pymount. "We'll hope that the result may be equally successful when you drink. They say miracles do happen there sometimes." 65 The journalists are at pains to stress the comfort and cleanliness of the facilities at Mondariz, where 'the whole huge establishment is lighted with electricity and is in every respect most modern and sanitary'. 66 The need to promote their hosts' commercial interests clearly comes through. For example, J Harris Stone describes how 'The bottling industry is carried on within sight of the visitors, and enormous numbers of bottles in cases are sent yearly all over Spain, Portugal, the West Indies, and South America,' but carefully notes the problem that 'at present [Mondariz water] is scarcely known in England'. 67 In these writings, the spa at Mondariz emerges as a central coordinate in the newly-imagined geography of a modern, Anglo-facing Galicia. Its primary significance, however, is not as a centre for medical excellence, rest and restoration, or even a social hub, but as a complex industrial network, a showcase for the juxtaposition of tradition and modernity, and a shining example of social progressiveness and commercial innovation, making the apparently paradoxical question of Galician modernity a crucial aspect of this innovative marketing of Galicia to Edwardian tourists. We can see this, for example, in Catherine Gasquoine Hartley's recollections of Mondariz, which intertwine leisure and industry, framing the estate's small industrial plant in terms of its visual appeal: I recall the many visits I made to the bottling-water factory, which was to me one of the most delightful spots in Mondariz … Here picturesque men and women work in batches day and night, filling, corking, and labelling over ten thousand bottles during the 24 hours, A more industrious and charming scene of labour, and one more typical of the country, it would not be possible to find … Wherever we walked, in every direction, we saw a charming scene of labour. 68 After Mondariz, everything else would be compared to those first glorious days.
On the third day of their visit, July 28 th , the party was driven to Pontevedra, where they enjoyed a banquet and many speeches on the estate of Sr. Palmes at Monte Porreiro and 66 J Harris Stone, 'Galicia, the Garden of Spain,' p. 112. 67 J Harris Stone, 'Galicia, the Garden of Spain,' p.111. 68 Hartley, Spain Revisited, pp.72-73. Emphasis mine. a visit to Museo de Santo Domingo, and then on to the island of La Toja, where several of the visitors noted approvingly how quickly the motor cars chartered by their hosts covered the 23-mile journey. 69 They would spend two nights at La Toja's Grand Hotel, where they formed part of the jury at the Regatta celebrating the opening of the bridge between the island and the mainland, took a boat trip to Villagarcía and the Isla de Cortegada, which had just been donated by the Galician people to King Alfonso and his English Queen Ena, before leaving by train for Santiago. The distinction in the marketing of the rival spa establishments of Galician-owned Mondariz and British-run La Toja is clearly evident in Hartley's comparison of the two: 'What delighted me,' she writes, 'was that, with all this modern comfort, [Mondariz] is still a Spanish hotel, with that Spanish character that I know not how to describe, but which every one who has felt its charm will know … La Toja, I think, has lost this; it is the happy spirit of Mondariz'. 70 Hartley's description of La Toja reveals the essential tension at the heart of the journalists' project, between the celebration of progress and a lament for what is lost in its cause:
The vigorous invasion of modern progress is never quite absent in La Toja… he who loves this gracious land will not find himself so much at home as in the Spanish hotel at Mondariz. It was difficult for me at least not to feel this great modern palace as a parasitic growth. La Toja Hotel is under the management of a British company. This explains the presence here of the English games of tennis and golf. Wherever the Anglo-Saxon resorts he wants to live precisely as he does at home -he has so little imagination! He must have the same food -bacon and eggs for breakfast (you can have these at La Toja!), beefsteak for dinner; the same drinks -his whisky, his tea -and his games. 71 During the two days the journalists spent in Santiago, where they were based at the Hotel Suiza, they followed a fairly unexceptional tourist itinerary, visiting the where the ladies were not terribly impressed by the overwhelming patriotism of their male colleagues on seeing that the dockyards were largely British-run and British financed, 73 and then a short cruise around Coruña Bay and, by way of farewell, a Gala Banquet at the Anglo-friendly 'Ideal Room'. The highlight was generally agreed to have been the visit to the tomb of the British General Sir John Moore (the centenary of whose death had been commemorated the previous year), which provided 'the chief interest in Coruña to English people'. 74 As Hartley writes in her account of the trip: 'we repaired to 72 Stone, 'Galicia, the Garden of Spain', p.115. 73 Hartley, Spain Revisited, pp. 203-4: 'I longed to wait in [Betanzos] , where there were so many things I wanted to dream of and to see. But progress and patriotism -motor-cars and war-ships -compelled my rushing onwards. Perhaps this explains my mood in the hours we spent at Ferrol, inspecting the efforts of civilisation! ... I know that we walked about for a long time, while much information was admirably given by the English engineers who accompanied us. However, I did not listen.' 74 Stone, 'Galicia, the Garden of Spain', p. 114.
the historic city, chiefly with the view of accomplishing, as British citizens, a sentimental pilgrimage, which we, in fact, achieved under most agreeable conditions'. 75 The last leg of the tour saw the journalists return to Vigo for three nights at the Grand Hotel Continental on the waterfront, where their hosts from the AFTG rejoined them and organized a packed three days of sightseeing and industry. They toured the city, climbed Monte Castro, met the Mayor at the Ayuntamiento and visited the municipal School of Arts and Industries, took carriages to Baiona and the Castillo de Montereal, and presided over a Banquet with the Junta de Turismo de Vigo. On their final day in Galicia, they kicked off with the inevitable visit to Sr. Barreras's sardine cannery, which Hartley, echoing her previous description of the bottling plant at Mondariz, considered 'a charming scene of labour, one of the pleasantest places in this delightful town, and certainly one of the most interesting'. 76 According to Hartley, they spent a great deal of time 'seeing the various and complicated processes by which the sardines are prepared', although she herself was more interested in observing the workers, who, she says, 'are in the most favourable position of any town in Galicia; in many respects Vigo has attained a degree of human development under industrial life which other countries are still toiling to achieve'. 77 After the sardine factory, the group embarked on a second trip to Baiona via Ramallosa, then back to A Guía, a boat trip to the Lazareto de San Simón where they had another banquet, followed by a formal tea at the Vigo Chamber of Commerce. Their last night in Vigo coincided with the Fiestas de la Reconquista, where they watched the Paso de la Procesión del Cristo de la Victoria, and utterly failed to note the presence of the socialist leader, Pablo Iglesias, in the city at the same time. No wonder, then, that the novelist and journalist G.B. Burgin, in his Memoirs of a Clubman published around a decade later, remembered his trip fondly, if a little blurrily: 'We had a perfectly regal reception everywhere (Spanish hospitality is proverbial),' he said, 'and it was only on our return home that Walter Jerrold became regretful. "I know we're back in England again," he sorrowfully observed, "because I have to pay for my own lunch"'. 78 On their return home, the journalists kept up their side of the bargain, publishing reams of articles, letters and books, and giving lectures, speeches and slide shows promoting the modern, industrial and Anglophile but paradoxically still very 'primitive', 'untouched' and 'authentic' Galicia they had visited. 79 A crucial aspect of their activity is its geographical reach, for this was no metropolitan exercise aimed at wealthy London audiences, but designed to reach into all kinds of audiences in the I know of nothing more misleading than the idea that Galicia is a dirty country. I would remark also that the Keating's recommended by Baedeker will not be needed; no, not even in the country districts. It is instructive to note that the same admirable authority dismisses Mondariz without any notice of her hotels, while La Toja is not mentioned -a witness, indeed, that Galicia is going ahead rapidly, when the always-correct red guide of the traveller is left out of date. 82
Consequences
The relationship between the British journalists and their hosts did not end with their return to London, although its geographical focus shifted. In December 1910, the 81 Hartley, Spain Revisited, p. 281. 82 Hartley, Spain Revisited, p. 65. Keating's was a escritores a donde llegan noticias, ellos en artículos e informaciones curiosos van pregonando las excelencias de nuestra Patria, en la prensa, en los círculos, en los clubs en todas partes, y por eso decimos que es utilísima esa reciprocidad de afecto que no tardará en verse factiblemente demostrada. 88 The constant correspondence with writers and journalists that [Sr. López] maintains, is so timely that in London and almost the whole United Kingdom they are talking of our region and our city, for being journalists and writers, wherever news is published, they proclaim the excellence of our Homeland in articles and features, in the press, at meetings, in clubs everywhere, and so we can say how exceptionally useful this mutual affection is, which will be practically demonstrated very soon indeed. 
